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Today’s Presentation

Decision makers & influencers

‘ourism Research
‘ourism Marketing Budget/Components

‘ourism Development







Tourism Partners

State Agencies:
— ASMI, Alaska State Council on the Arts, Alaska Parks

Chambers and CVB'’s
Alaska Businesses
Land Management Agencies

American Indian Alaska Native Tourism
Association (AIANTA)
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American Indian Alaska Native
Tourism Association (AIANTA)
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NATIVEAMERICA Experiences | | Travel Tips | Q

Website launched
September 2015!

TIVEAMERICA Experiences Travel Tips [«}

Alask



Arts & Cultural Heritage Tourism
ATIA Chapter

THEREFORE, BE IT RESOLVED BY THE ALASKA TRAVEL INDUSTRY ASSOCIATION

That ATIA recognizes the work members are currently doing to promote the arts,
Culture and heritage of Alaska as a valuable tourism marketing tool and looks to
Continue to recognize the importance of the value of the arts, culture and
Heritage to the economy and tourism, and to facilitate and promote the exchange
of such information with state and federal leaders and industry stakeholders.




NATIVE Act of 2015

* Native American Tourism and Improving
Visitor Experience
 Roger Dow, President/CEO, US Travel Assn.

— “The NATIVE Act will help highlight the diverse options that are available
to travelers to and within the U.S., which can only help spur travel
activities and the powerful economic benefits that come with it.”

e Sherry Rupert, President, AIANTA Board

— “Tourism can help many tribes and Native communities become more
self-sufficient, create jobs and businesses, and protect tribal heritage
assets while sharing tribal culture with domestic and global audiences.”



46,000 jobs ¢ Economic Impact = $3.92 billion


Presenter
Presentation Notes

As you can see we had almost 2 million visitors to AK between Oct 2007 & Sep 2008.  And most visited during the summer months.


State of Alaska Research

 Activities visitors engaged in while in Alaska:

— (1%
— /3%
— /3%
— 64%
— 59%
— 55%
— 54%

Glacier Viewing

Shopping

Wildlife Viewing

Historical/Cultural Attractions
Arts/Culture/History

Visited Museums

Native Cultural Tours and Attractions

Source: Conversion Study 2014



State of Alaska Research

 Activity Participation for All Visitors

— Shopping

— Wildlife Viewing

— Cultural

— City/Sightseeing Tours
— Day Cruises

69%
YA
49%
39%
36%

Source: AVSP 2011



State of Alaska Research

e Cultural Activities
— Museums
— Native Cultural Tours/Activities
— Historical/Cultural Attractions
— Gold Panning/Mine Tour

49%
27%
25%
17%
15%

Source: AVSP 2011



State of Alaska Research

« Average length of stay
— All visitors
— Native/cultural visitors
 Mode of Travel

— All Visitors
— Native/cultural visitors

9.2 nights
10.1 nights

57% cruise/39% air
76% cruise/22% air

Source: AVSP 2011



State of Alaska Research

Western U.S.
Southern U.S.
Midwestern U.S.
Eastern U.S.
Canada

Other International

Source: AVSP 2011



National Research
Traveler Psychographic Intensity

CULTURAL INTEREST

Wants to engage a destination’s arts
and culture assets

BABY BOOMERS

GEN X
MILLENNIALS

Source: The State of the American Traveler July 2015



Research

Travel Trade . 20, Public
39, International Relations
. 9% 10%
Highway

Website
8%

Coop Marketing | Total: $9.644.200

Sales
3%
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ALASKA, PLACES TO GO

TravelAlaska.com

ALASI(F\ ‘ EXPERIENCE MAPS + THINGS PLACES GETTING TO ‘ PACKAGE ‘ PLANNING

Experlem:e the wonders of Denali National Park
A visit to Denali Mational Park and Presernve and its crown jewel, Denali, is at the top of man

Alazka visitors' "must-de” lists. Here, a caribou stands in the foreground with a beautiful rai E-::w in M g E = ."'."J.!

the background. {(Photo: Michael DeYouwng) 1
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AWELCOMEIROM  FIND YOUR ALASKA

WALKER HAVIMG FUM DRIVING RELAXING LEARMING ADVENTURE
| am pleased to welcome you to

the Official State of Alaska '-"3—-%,-1

vacation and travel information 5....; i

website. Alaska iz different from ; =

every other destination in the ” "‘%

workd. Every day offers an
unforgettable memony: a mother L AT Z s r.:___
moose and calf, glaciers and o T i R
mountains, unique Mative B ZE RN (Y
culhres. . More »
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MAPS +
PLACES TO GO

THINGS
TODO

PLACES
TO STAY

GETTING TO
+ AROUND

PACKAGE
TOURS

PLANNING
HELP

ALASKA EXPERIENCE

TravelAlaska.com ALASKA

TRAVELALASKA
OVERVIEW PHOTO GALLERY VIDEO GALLERY SAMPLE TRIPS LOCAL'S TOUR EVENTS
r itinerary
PHOTO GALLERY using our My
I Trip fi e and

Available on the
D App Store

AHDROID APP ON
P> Google play

EXPERIENCE MAPS +

PLACES TO GO

THINGS
TODO

PLACES
TO STAY

GETTING TO
+ AROUND

ATLASKA

TravelAlaska.com

OVERVIEW PHOTO GALLERY VIDEO GALLERY SAMPLE TRIPS EVENTS

ALASKA PHOTO SEARCH PHOTO GALLERY
Looking for a ic imag i
i h to find the pho

Alaska's Natural Beauty
Alaska's Wildlife
Alaskan Culture
Adventure & Ecotourism
The Alaskan Coast View Videos

VIDEO GALLERY
Vi of Alaska's regions,
wildlife and fishing.

3.5 million visitors to the site each year

of traditional Umiak skin boats Find out more about Barrow

ALASKA PHOTO SEARCH GALLERY CATEGORIES VIDEO GALLERY
Looking for ic im I l s based on the

Alaska's Natural Beauty
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THINGS
TO DO

PLACES
TO STAY

GETTING TO
+ AROUND

PACKAGE
TOURS

PLANNING
HELP

TravelAlaska.com

Home = Things To Do » Art, Cullure & History

Art, Culture & History

-' _i'aéte of Alaska culture in\19 seconds

Art, Culture & History
Services

Cultural & Historic Tours
Festivals and Events

Museums & Cultural
Centers

Additional Resources
Alaska Natives

Arts

Festivals

Upcoming Alaska
Anniversaries

Russian Heritage

PLACES TO GO .

FIND BUSINESSES

ART, CULTURE & HISTORY

If you're addicted to the History Channel, you stockpile old issues of
Mational Geographic, or prefer to visit places where people practice
customs different from your own, Alaska offers endless options.

Alaska visitors can experience the state's unique Mative culture
through many avenues including totem carving, Native dancing, the
blanket toss, traditional music, crafts and festivals as well as
cultural and historical museums, heritage centers and academics.
Whether you want to explore Alaska's vibrant Mative culture or
other artistic and intellectual attractions like music festivals, local
artisan handiwork, Russian iconography or museum exhibits, a long
list of things to do and see awaits you.

FEATURED LISTINGS

GOLDBELT MOUNT ROBERTS TRAMWAY
www.mountrobertstramway.com

Southeast AK's only aerial tram. Panoramic photo views, dining,
shopping, hiking, wildlife viewing, free cultural film. Master
Carver Doug Chilton on site. Authentic Alaska Mative art. All-you
-can-eat crab feed in season. Nature center. Education eagle.
Rainforest/alpine ecosystems. Tickets good all day! Under 5
free. ADA accessible. On the cruise ship dock. 888-451-8726.

Add To My Alaska Trip

Type: Cultural & Historic Tours
Region: Inside Passage
Community: Juneau

FEATURED PARK

Chugach State Park
Encompassing 9
distinct
ecosystems, this e
wildlife-rich park 5tret~:hea
200 coastal miles from
Anchorage to Canada Beyond
the foothills at the edge of
Alaska's largest city is
Chugach State Park, the...
Find out more

EnloviiinuryWWEh aUiew




TravelAlaska.com Travel Tips

MATIVE CULTURE HISTORY

Much of the
Russian influence still remains in Southy
g s toda
of State William H.

ey. But it wasn"
north. Afts

»out the pi e fi 5 3 et f Te he nati g gnized the assets in this yo
autiful Nat t, there are many o i anc g in 1968 at Prudh North A
oil field. Today, Alaska is treasurn r it's breathtaking be nd vast su
inform : istory t Education

TOTEM POLES CHILKOOT TRAIL

Beginning in Ketchikan and extending
out many of the Southez

H ir su p||t-5
f Klondil old and he;

I
Highway
port. Tt

ates. To get to
lumbia and catch tlw




Direct Response Advertising




Direct Response Advertising

any schedule, any budget, 2
v interest, any time of year.
Walker

¥ af Alaska

This is an official publication,
soitis offered to you
absolutely FREE. Request your
copy today at

I hope you'll come to Alaska soon.

1.5 million pieced mailed
September ¢ October ¢ January







OFFICIAL ALASKA STATE VACATION FLAKNER

Official State Vacation Planner




ALASKA

—Xperience —

AL T
Independence Mine State Historical Park, near Wasilla

TravelAlaska.com
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Alaska Airlines Magazine
Drum July 2014 - Eric Lucas

Beat

Alaska Natives bring unique energy
to performance arts &r Enc LuCAS




Alaska Dispatch News

Obituaries Nation-World Anchorage Fairbanks Mat-Su Crime i Science Cannabis N

Business

August 9, 2015
Jeannette Lee Falsey

Dionning a maszk and headdrass

langunage to humankind.




Alaska Travel News

1. The Alaska Native Herif enter turns 15 3. Alaska Day traditions live on in Sitka

Social Media Spotlight

Kotzebue




% You're using an older version of Intemet Explorer that we'll soon stop supporting. Please update your browser to the latest version.

Travel Alaska

Home

Alaska TV Ad - Beyond Your Dreams
4 years ago

like your mem
y? Ala:

(-]
P o) 0017030

Alaska Travel

Travelslasks. com

5,531

S

View more photos

Tweets

Alaska Travel

Alaska's many trails provide hikers with incredible views, like this one of

Cordowva: o Ve #ravelalasksa

Popular channels
I BuzzFeedvideo

Yideo | subscribe

FunToyzCollector
Subscribe

[®==] Ryan ToysReview
iE Subscribe

FamilyFunPack

L
Subscribe

Baby Big Mouth
Subscribe

Disney Cars Toy Cl...

&ﬂ Alaska Travel News

Add visiting the northernmost community in the United States to your
Alaska itinerary! Barrow is located on the Arctic Ocean and is known for
attractions including the Ifiupiat Heritage Center, wildlife viewing (including
polar bears) and sights like this display of bowhead whale jawbones. Here
is even more information on what to do in this community:
httpo//bit.ly/1FaBvNh.

Photo: ® State of Alaska/Michael DeYoung



http://www.pinterest.com/
http://instagram.com/

Tourism Development

* Division of Economic Development

— ldentify opportunities and help diversify Alaska’s
economy

— Business assistance and training



Alaska Distillers Guil

* Division of Economic Development

— Alaska’s craft beverage manufacturers have
great opportunity to grow as an export industry

— Help identify new markets
— Provide promotional and business assistance
— Goal to trip sales In five years



AK Loyal

e R e ©  Initiative to market
goods made or
s manufactured in Alaska

e Goals:
— |Increase awareness

— Communicate diversity
and value of locally made
products

— Encourage sales by
residents, visitors and
retailers




PR ¢ [Ncrease consumer awareness of cultural
NORTHWEST CULTURAL tourism opportunities and Alaska Native
TOURISM FAM >TT OPp .

— arts in NW Alaska region

— Press trips for journalists

— Product assessment tour for tour operators

Follow-up plans to build capacity in
communities




e Alaska Host, Cultural Host
and Alaska Tour Guide
Training

e Created to address training
needs of tourism industry
employers and employees
an to provide employment

State of Alaska Training Programs — 2015 Trainers

Alaska Travel Industry Association’é{ Anchorage School District

UAF Cooperative Extension Services
Alaska Department of Labor Job Centers
Prince William Sound Community College 5 Sitka Visitors Bureau

k Inlet Tribal Council | Bay Native

Gastineau Guiding

The Business Boutique —
AR © ;.
5 Unalaska School District Alaska Job Corps

Northern S Operations

4H° O
syueqdieq alojdxg *

it Anchorage
assroutes Associates
Continuing Educatiol

- . ®
Dimond Center Hotel =

= T;Alaska Geotourism SAVEC ;5 é =.
= vaakoosce paakaHbl = Visit Ketchikano

Wrangell Institute for Science & Environment ajacka Marine Highway and bUSi neSS Opportu n ities

Allen Marine Tours

INn rural Alaska



Cultural Host Program

Four-hour training program to increase awareness
and knowledge of the indigenous
people of Alaska

Siberian Koyukon

I s ‘ Tanana " ;
Dev_eloped 0)Y, Algska Native | e
Heritage Center in collaboration 8 M‘ (
with Cook Inlet Tribal Council b Tl

Helps educate employees so S A
they share accurate information W|th visitors and
Increased appreciation for Alaska Native culture



Thank you!

gov

dunn@alaska

Kathy

269-5734
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