Selling Historic Preservation in your Community
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Preservation on Multiple Fronts

® Education

® Tools for Us

® Tools for Others

Preservation

Battles

® Redefine Debate ® Document Contributions

® Fulfill Other’s Agendas ® Multiple Layers of Values




Forces of Value




Forces of Value




Make the Case for Multiple Values

From Tom Mayes’ “Why do Old Places Matter?”
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Education
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Individual Identity
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Jobs & Income
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Tax Revenues
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Business Attraction
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Knowledge Workers/Creative Class
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Heritage Tourism

Economic
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Associative
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Collective Identity
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Ancestors

Political (Communal)
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Sense of Place
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Architecture
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